
• 

• 

• 

• 

• 



 





• 

• 

• 

• 

• 

• 

• 

https://www.ofm.wa.gov/sites/default/files/public/legacy/policy/10.90.pdf


• 

• 

• 

• 

• 

• 

• 

• 

 



☐

☐

☐

☒

☐

 

mailto:regionalfoodgrant@kingcd.org


 



 







 

 

 

 

 

Outcomes  Impact  

 



http://www.kingcounty.gov/elected/executive/constantine/initiatives/local-food-initiative.aspx
https://youtu.be/30W1JAsUDng


APPENDIX B: HEALTHY FOOD ACCESS ACTION ITEMS  

 Strategy 1: Increase the number of healthy food procurement policies in King County 
institutions (schools, child care, hospitals), with emphasis on institutions serving priority 
populations, in order to increase fruit and vegetable consumption at these institutions. 
(Must generate demand for King County agricultural products)  

 Strategy 3: Increase the number of King County farmers markets with nutrition incentive 
programs for Supplemental Nutrition Assistance Program (SNAP) recipients, with emphasis 
in South King County. 

 Strategy 4: Increase policies, practices, and incentives in local jurisdictions that 
promote access to healthy eating among priority populations. (Must generate demand for 
King County agricultural products)  

 Strategy 5: Increase the amount of fruits, vegetables, and other healthy food options 
available in food banks and meal programs. (Must generate demand for King County 
agricultural products) 

 Strategy 9: Identify and implement strategies with the retail sector to promote and incent 
fruit and vegetable purchases by priority populations. (Must generate demand for King 
County agricultural products) 

 Strategy 10: Coordinate with the health care sector to implement innovative programs, 
practices, and policies to increase fruit and vegetable consumption by priority populations. 
(Must generate demand for King County agricultural products)  

 Strategy 11: Increase the number of healthy food procurement policies in large gathering 
places (community centers, worksites, recreation/cultural settings), with an emphasis on 
places in low income communities.  (Must generate demand for King County agricultural 
products)  

 Strategy 12: Engage and build capacity in communities to continue to learn and address 
barriers to increasing fruit and vegetable consumption and food security. (Must be part of 
a broader education/outreach/marketing campaign to get priority populations to buy more 
local)  

 Strategy 13: Increase access to direct market outlets among priority communities including 
local Community Supported Agriculture programs (CSA), farmers markets, farm stands, 
mobile markets. 

 Strategy 16: Create a freebate program to correct for market distortions and externalities. 
(Must show a link where local producers directly or indirectly benefit). 
 

 Strategy 17: Implement educational activities and outreach in high need communities to 
empower communities to eat more fruits and vegetables. (Must show a link where local 
producers directly or indirectly benefit). 


